
CITY OF EL PASO, TEXAS 

CITY CLERK DEPT 

2019 DEC 11 PH4:17 

AGENDA ITEM DEPARTMENT HEAD'S SUMMARY FORM 

DEPARTMENT: 

AGENDA DATE: 

CONTACT PERSON: 

DISTRICT(S) AFFECTED: 

SUBJECT: 

Economic and International Development 

December 17, 2019 

Elizabeth Triggs, Assistant Director (915) 212-1619 

triggsEK@elpasotexas.gov 

All Districts 

APPROVE a resolution / ordinance / lease to do what? OR AUTHORIZE the City Manager to do 
what? Be descriptive of what we want Council to approve. Include $ amount if applicable. 
Presentation on Regional Marketing Initiative 

BACKGROUND/DISCUSSION: 

Discussion of the what, why, where, when, and how to enable Council to have reasonably complete 
description of the contemplated action. This should include attachment of bid tabulation, or 
ordinance or resolution if appropriate. What are the benefits to the City of this action? What are 
the citizen concerns? 
The City of El Paso, Juarez, and Las Cruces, collectively, are making efforts to come together as a region 

to expand economic development. The intersection of possibilities is an effort to change the narrative in the 

Borderplex region, one that has been denigrated in the past. 

This presentation highlights some of the region's economic indicators and current efforts to spur economic 

prosperity. 

PRIOR COUNCIL ACTION: 

Has the Council previously considered this item or a closely related one? 
NIA 

AMOUNT AND SOURCE OF FUNDING: 

How will this item be funded? Has the item been budgeted? If so, identify funding source by account 
numbers and description of account. Does it require a budget transfer? 
NIA 

BOARD/COMMISSION ACTION: 

Enter appropriate comments or N/A 
NIA 

******REQUIRED AUTHORIZATION****** 
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We must be 
the arbiters of 
'our own story! 





We are turning 
the page and 
broadcasting 
to the world. 



Some of these stories include: 

+ TOURISM & QUALITY OF LIFE + ADVANCED LOGISTICS 

♦ WORKFORCE ♦ LIFE SCIENCES & HEALTHCARE 

♦ ADVANCED MANUFACTURING ♦ AGRICULTURE 

♦ AEROSPACE & DEFENSE ♦ HIGHER EDUCATION 

♦ CONSTRUCTION & REDEVELOPMENT + BUSINESS SERVICES 



We have 
so many 

stories to tell. 



3:
 

0 z --1
 

::c
 

u
, 



To do that for our 
region, we must have ... 

+ A UNIQUE AND OWNABLE BRAND 

♦ A STRATEGIC MESSAGE 

+ A COLLECTION OF VALUABLE CONTENT THAT 
WILL TELL OUR REGION'S STORY TRUTHFULLY 





A content marketing approach 

0 
VIDEO 

CONTENT 

15 
ARTICLES 

Jdl 
STATISTICS 

&DATA 

• 

• 

~l~ 
' t 

PODCASTS 

• 

• 

(EXAMPLES OF CONTENT WE MAY CREATE) 

Q 
MAPS 

C 
INFOGRAPHICS 

II 
PHOTO 

GALLERIES 



A content marketing approach 

1 . ·. 
DRIVE AWARENESS 
VIA ONLINE DISPLAY AND 

SOCIAL MEDIA 

GENERATE LEADS 
VIA PAID SEARCH 

AND RELEVANT ,. 

2 TRADES • 



~ 

THIS IS IN SUPPORT OF 

THE BORDERPLEX ALLIANCE 







EL PASO + JUAREZ + LAS CRUCES 
THE SUN CITY LA EQUIS THE CITY OF CROSSES 



EL PASO + JUAREZ + LAS CRUCES 
THE INTERSECTION OF POSSIBILITIES 



What does the 
intersection 
of possibilities 
mean to us? 





This is just 
the beginning ... 

WE NEED 
YOUR HELP! 



THANK YOU 
GRACIAS 
VISIT INTERSECTIONOFPOSSIBILITIES.COM 
TO WATCH AND SHARE THE VIDEO 




